
What’s New in Q3? 

Strategic Pillar: Engaging 

the Community 

 The community heard our call! We sent out a National Di-
aper Needs Awareness Week (NDNAW) press release to 
attract attention. 

 Attention we got! All 3 local channels ran a story or several 
stories calling attention to diaper need in Idaho.  

 We had over $20K in hard cash donations and over 30,000 
diapers donated!  

Thank you for your support of this event!! 
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 Local churches, neighborhoods, businesses, and other non-
profit organizations joined in to organize their own diaper 
drives or become diaper drop-off locations for the cause. 

 Micron ran an internal diaper drive and delivered over 2,600 
diapers and a 2nd Micron group came in to bundle diapers 
and bundled over 6,000 diapers! 

 We have welcomed 3 new partners to our organization: 

 - Nampa Adventist Community Services 

 - Matthew 25 Ministries 

 - Glocal Community Partners 

 We’re overjoyed to welcome the youth of our community to 
get involved 

• Diaper Bandits appeared out of nowhere and took 
stock of wipes and bundled diapers 

• Mother / Daughter team spent 5 hours over 2 days 
bundling diapers for a school community project 



Order of Malta: pik-n-pak 

You have all seen the increased need in your communities. We 
have distributed 27% more diapers to all of you in this quarter 
compared to Q2—over 204,600 diapers covering ~5,135 bot-
toms! 

To accomplish this: 

 - IDB received +35,000 Gifts-in-Kind valuing $12,450 

 - IDB purchased 152,514 diapers and pull-ups for $45,241 

We could not get that number of diapers bundled and out to you 
without help! 

Order of Malta is now partnering with IDB to pick and pack the 
monthly agency requests. They have proven to be a strong part-
ner and is providing suggestions and improvements in the pro-
cess. 

AJ’s Angels are now volunteering every 2nd Tuesday to bundle 
diapers and help prepare for Diaper  
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Strategic Pillar: Sustainability  

Strategic Pillar: Meeting the 

Need 

Total Donations this 

quarter: $20,236 

 Thank you to Hayden Homes—

First Story and Idaho 

Community Foundation for your 

grant contributions! 

 Thank you to our contributing 

partners: Redeemer Lutheran, 

St. Marks, St. Stephens 

Episcopal and The Experience 

 Thank you to the corporations also 

contributing this quarter: TOK 

Commercial, New Home Star 

Idaho, ICCU, IDACORP, and 

Zenify 

AJ’s Angels—Diaper Bundling 

By focusing on diaper need, the Idaho Diaper Bank (IDB) works to meet the basic needs of children and families. Idaho Diaper Bank was es-
tablished to provide diapers, diapering supplies and advocacy to families in need through partnership agencies. These agencies serve infants 
and families including childcare centers, crisis nurseries, domestic violence shelters, food pantries and faith-based organizations. Idaho Dia-
per Bank seeks to engage communities to recognize that diapers are a basic need, along with food and shelter. 


